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Kids License Monitor: Study Details
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The Kids License Monitor is a quarterly multi-national market study to measure the appeal and potential of licenses in
European key markets. In each wave, a different set of licenses will be researched.

Covered markets:

A France i in association with _

A Germany i in association with L|CENSINGPRESS

L . . TOTAL
A UK i in association with LICENSING

The included licenses were selected by the editors of the
three magazines

Methodology and sample:
A Quantitative online survey
A Sample:
I Size n =1200 (n = 400 per country)

I Age groups: 4-6 years (together with parent)
7-9 years
10-12 years

Covered variables for each included license:
A Awareness
A Appeal (rating scale)

A Market status:

T Relevant set affiliation T is the license ok to have
on products?

i Hype status 1 is the license hot in the peer group?

A Category fit:
I Suitability for out-of-home products
i Suitability for in-home products

A Market presence:
i Visibility (is everywhere, is difficult to get, is not
available)
i Ownership of products with that license

Reporting:
country:
A Total

Power Point Report with graphs/tables and Excel table file with the following grid for the total sample and each

A Boys split on 3 age groups: 4-6 years, 7-9 years, 10-12 years
A Girls split on 3 age groups: 4-6 years, 7-9 years, 10-12 years
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Kids License Monitor: Costs and Timing i‘:g}?.‘,‘%:

The Kids License Monitor will be conducted quarterly with a varying selection of licenses. The standardized approach
allows monitoring the development of licenses over time as well as the comparison of new properties with benchmarks.

Costs for the study: Special offer for all LIMA Members:
A Costs per wave A Costs per wave
(n = 1200 online interviews) a 890.-- (n =1200 online interviews) a 490.--
A Yearly subscription of four waves A Yearly subscription of four waves
(total of n = 4800 online interviews) ua  2.900.-- (total of n = 4800 online interviews) a 1.490.--

Non-German clients: These costs are exempt from VAT according to  3a (3) and (4) UstG in Germany. We would like to point out, however, that VAT tax liability is

transferred to your company (reverse charge procedure).
Clients in Germany: These costs are subject to addition of 19% VAT.

Publishing dates of the next issues (TBC):
A Autumn wave 2011: October 2011 - Spring wave 2012: March 2012
A Winter wave 2012: January 2012 - Summer wave 2012: June 2012
Contact: Axel Dammler Martina Fischer
a.dammler@iconkids.com m.fischer@iconkids.com
Tel.: +49 (0) 89 - 544629-33 Tel.: +49 (0) 89 - 544629-26
iconkids & youth international research GmbH, Rueckertstrasse 4, D- 80336 Muenchen/Munich, Germany
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The Covered Licenses of Wave Il 'nggb?ﬁ

36 licenses are covered in all three markets. In each market, 12 additional national licenses are included.
The report summarizes and compares the results of all three markets. In total, 72 different licenses are covered
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What you get: The results
Top 10 Charts

Get the big picture: Which licenses are hot in Europe?

The next pages show some examples:
Similar charts will be included in the report for all included questions.



Awareness - Top 10 Licences

The licenses known by the most children aged 4-12 years in the three markets (total sample).
For example, 96% of all UK children in this age group know Toy Story and Thomas & Friends.
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Appeal - Top 10 Licences i°£;?{§i¥:

The licenses liked best among children aged 4-12 years in the three markets (total sample).
For example, 88 % of all UK children in this age group like Toy Story, and 65 % like it a lot.
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Appeal - Top 10 Licences i°£;?{§i¥:

The licenses liked best among those children aged 4-12 years in the three markets who know the respective license.
For example, 90 % of UK children who know the license Toy Story like it, and 67 % like it a lot.
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Ownership of Products with that License - Top 10 Licences icgggj};ﬁ

The 10 licenses owned by the most children aged 4-12 years in the three markets.
For example, 50 % of all German children in this age group own SpongeBob products.
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What you get: The results

Market overviewc the results for all
covered licenses per market

Look at the details: How do the licenses
perform in the different market segments?

The next pages show some examples: Similar charts will be included in the report for
all 3 covered markets and all included questions.



Awareness of Licences in 'CQENE&?:

For example, 96 % of all German children know SpongeBob. Lowest awareness of 91 % among girls aged 4-6 years.
The Top 3 licenses of each column are highlighted with dark green, the Top 10 licenses are highlighted with light green.

< s Boys < s Boys Girls

¢ — b e : — e mee B
1 SpongeBob SquarePants 9 96 97 97 91 99 94 25 Lazy Town 59 43 67 58 46 70 71
2 Mickey Mouse 95 97 93 94 94 97 96 26 58 37 55 62 46 76 74
3 Hello Kitty 94 88 93 88 100 99 99 27 58 46 57 35 74 82 57
4 Benjamin Blimchen 89 94 83 80 91 91 96 28 58 40 67 87 19 58 78
5 Barbie 890 78 84 86 94 94 97 29 55 37 75 84 17 52 65
6 The Smurfs 87 90 81 88 81 87 9% 54 49 58 51 45 63 58
7 Spiderman 86 87 96 96 67 82 91 53 24 35 44 58 82 74
8 Disney Princesses 86 74 75 81 94 96 97 51 66 45 44 59 55 39
9 Cars 86 97 91 86 73 85 Fireman Sam 51 74 55 38 44 55 44
10 Hannah Montana 85 71 81 80 Filly 51 27 33 28 75 79 62
11 Astérix 84 74 | 94 Transformers 46 41 64 81 9 30 52
12 Toy Story 84 79 91 Marsupilami 46 37 46 46 39 39 67
13 Thomas & Friends 83 90 Dragon Ball 45 32 55 67 16 45 54
14 Simpsons 81 3 38 Winx Club 45 10 33 30 45 73 75
15 Pokémon 39 Das Haus Anubis 43 12 42 57 19 57 74
16 Harry Potter 85 96 40 Roary 43 57 36 29 58 42 33
17 Bayern Miinche 49 63 93 41 iCarly 39 10 33 51 22 54 67
18 Vickie the little Viking 51 75 81 42 The little Prince 39 31 42 39 35 40 46
19 Bugs Bunny 86 51 76 84 43 Ben 10 33 28 46 46 17 30 28
20 DSDS (Pop Idol) 47 68 87 51 78 87 44 Angelina Ballerina 32 22 23 15 41 58 33
21 Janosch Tiger und Bar 67 62 65 65 58 67 84 45 Barbapapa 29 25 32 32 20 28 36
22 Batman 66 68 84 93 29 51 74 46 Naruto 22 12 28 39 12 12 28
23 Star Wars 65 62 77 91 30 54 75 47 Pucca 19 3 16 12 22 28 30
24 Disney Fairies 60 35 38 48 74 82 84 48 Mr Men & Little Miss 7 0 7 6 7 6 13

Kids License Monitor i September 2011 i © iconkids & youth international research GmbH 11



: : icon)4ips
Awareness of Licences in u &EEUTH

For example, 94 % of all French children know Oui-Oui. Lowest awareness of 85 % among boys aged 10-12 years.
The Top 3 licenses of each column are highlighted with dark green, the Top 10 licenses are highlighted with light green.

x I Boys Girls < I Boys Girls

& 1l AR L 1l SRR
1 Dora the Explorer 98 99 99 95 100 100 97 25 Tintin 80 63 93 92 54 86 90
2 Spiderman 98 100 100 99 93 97 99 26 75 54 71 65 75 88 96
3 Hello Kitty 97 94 96 96 99 100 100 27 75 63 65 56 87 89 87
4 Mickey 95 96 94 89 97 99 94 28 73 65 86 87 42 81 78
5 Oui-Oui 94 97 99 85 97 93 94 29 69 54 85 89 30 69 87
6 Cars 94 199 99 96 84 95 90 69 56 64 64 78 73 78
7 Toy Story 94 97 96 99 81 95 93 69 61 86 89 33 64 76
8 Barbie 93 82 90 91 96 99 100 67 59 74 48 80 75 66
9 Titeuf 92 93 99 97 74 Star Wars 67 65 89 85 26 56 78
10 Disney Princesses 92 83 89 83 100 Hannah Montana 65 37 67 73 41 84 90
11 Simpsons 92 82 96 Ben 10 63 58 86 76 44 62 54
12 Babar 92 94 94 Transformers 62 59 90 85 26 49 61
13 The Smurfs 92 89 37 Naruto 55 45 83 76 26 44 55
14 SpongeBob SquarePants 91 4 38 Power Rangers 54 42 81 76 19 44 59
15 Pokémon ? 92 39 Olympique de Marseille 53 41 64 76 29 44 62
16 Scooby Doo 96 93 40 The little Prince 48 32 46 64 33 45 68
17 Marsupilam 84 89 90 41 Chuggington 48 66 56 23 52 48 44
18 Littlest Petshop 83 94 99 94 42 Thomas & Friends 44 54 46 28 51 43 45
19 Astérix 6 97 73 88 97 43 Roary 41 61 44 25 48 41 27
20 Barbapapa 70 86 88 87 88 90 44 Wakfu 29 20 42 43 9 23 37
21 Harry Potter 82 70 97 95 44 90 96 45 Phineas & Ferb 26 14 43 29 10 27 28
22 Bugs Bunny 82 72 86 91 71 82 89 46 Lazy Town 14 9 14 16 13 15 17
23 Batman 82 86 96 93 49 80 85 47 iCarly 9 1 14 11 4 8 14
24 Winx Club 81 61 79 72 83 95 97
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Appeal of Licences in QIE - Top Box on a five-point smiley scale 'CQE"E{,'T’.";

For example, 21% of all UK children like iCarly a lot. Highest appeal among girls aged 7-9 years with 49 % Top Box score.
The Top 3 licenses of each column are highlighted with dark green, the Top 10 licenses are highlighted with light green.

; BEEE

& S 2 | 46 79 1012| 46 79 10-12 & 2 |46 79 1012| 46 79 10-12
yrs  yrs  yrs | yrs  yrs  yrs yrs  yrs  yrs | yrs  yrs  yrs
1 Toy Story 65 83 64 50 66 75 44 Mr Men & Little Miss 24 32 15 7 40 37 15
2 Simpsons 51 48 63 71 28 46 @ 47 26 Dora the E 22 23 6 6 62 25 13
3 Lego 47 84 66 47 31 32 22 27 22 19 15 9 27 37 28
4 SpongeBob SquarePants 45 57 51 44 35 49 35 28 22 57 9 11 34 10 9
5 Harry Potter 40 38 46 43 24 46 46 29 22 6 5 1 34 52 34
6 Hello Kitty 35 7 5 9 78 69 46 22 3 5 1 62 37 22
7 Mickey 35 48 22 13 57 37 31 21 42 13 6 37 19 9
8 Doctor Who 34 25 48 46 15 40 34 iCarly 21 4 9 13 16 49 35
9 Bugs Bunny 34 36 37 27 34 35 ittlest Petshop 20 7 5 3 37 52 19
10 Ben 10 32 70 46 26 19 Power Rangers 19 44 30 19 6 9 7
11 Penguins of Madagascar 32 45 31 Manchester United FC 15 15 21 27 7 12 10
12 Cars 32 68 Chuggington 15 41 6 1 24 10 9
13 Shaun the Sheep 30 35 37 Roary 15 46 8 3 15 10 9
14 Star Wars 29 38 In the Night Garden 11 17 6 4 24 9 6
15 Spiderman 10 39 Astérix 11 13 16 9 3 12 12
16 Winnie the Pooh 32 40 Winx Club 11 3 3 3 15 28 13
17 Pirates of the Caribbea 10 25 22 41 The Smurfs 10 13 6 6 9 12 15
18 Phineas & Ferb 19 32 25 42 Pucca 10 4 0 1 13 25 16
19 Pokémon 34 10 15 13 43 Beyblade 9 12 18 10 6 6 4
20 Transformers 31 4 7 13 44 Barbapapa 7 10 8 7 6 6 6
21 Disney Princesses 25 4 2 3 |78 44 19 45 Dragon Ball 7 10 8 10 3 4 4
22 Peppa Pig 24 41 8 4 65 13 16 46 The little Prince 6 6 6 4 6 9 7
23 Disney Fairies 24 9 5 3 65 47 19 47 Marsupilami 5 6 3 1 4 7 6
24 Batman 24 55 36 30 4 10 9 48 Naruto 4 6 5 4 3 3 4
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Appeal of Licences in :ZE - Top Box on a five-point smiley scale icoENFiDs
Reduced Base: All who Know the Respective Licence &)qOUTH

For example, of those UK children who actually know iCarly, 41% like it a lot.
The Top 3 licenses are highlighted with dark green, the Top 10 licenses are highlighted with light green.

; BRI

& S 2 | 46 79 1012| 46 79 10-12 & 2 |46 79 1012| 46 79 10-12
yrs  yrs  yrs | yrs  yrs  yrs yrs  yrs  yrs | yrs  yrs  yrs
1 Toy Story 67 88 66 52 70 77 45 Spiderman 31 64 48 29 19 10 10
2 Simpsons 57 57 |76 75 31 48 | 53 26 Winnie thg 30 31 15 7 60 28 35
3 Lego 50 86 70 48 36 32 22 27 30 53 46 35 17 16 10
4 SpongeBob SquarePants 48 59 54 47 39 50 35 28 29 40 19 6 46 41 17
5 Phineas & Ferb 46 63 60 34 32 46 44 29 29 6 2 4 [ 80 46 19
6 Doctor Who 45 44 60 48 21 47 38 30 28 62 39 31 8 12 9
7 Harry Potter 44 46 50 45 30 48 46 ga Pig 27 42 9 5 68 13 17
8 Hello Kitty 43 11 6 10 84 72 Montana 26 8 6 2 41 52 35
9 iCarly 41 17 24 21 53 Astérix 25 33 37 21 22 28 16
10 Bugs Bunny 40 51 45 29 Barbie 25 5 5 2 68 38 23
11 Penguins of Madagascar 38 56 44 Power Rangers 25 56 33 21 13 12 4
12 Pirates of the Caribbean 38 50 Dora the Explorer 24 25 7 5 65 23 13
13 Mickey 37 49 37 Lazy Town 23 42 15 4 42 20 11
14 Star Wars 36 38 Marsupilami 23 50 25 13 0 [ /5 O
15 Cars 24 39 Beyblade 22 42 39 17 20 20 0
16 Littlest Petshop 56 27 40 The little Prince 22 60 22 22 27 17 8
17 Winx Club 47 52 25 41 Thomas & Friends 22 57 10 11 35 9 8
18 Disney Fairies 6 74 49 19 42 Chuggington 22 45 11 3 29 9 12
19 Ben 10 1 49 26 21 20 14 43 Naruto 21 50 17 30 25 25 O
20 Shaun the Sheep 42 33 32 49 23 25 44 Manchester United FC 21 23 25 33 13 14 13
21 Pucca 33 50 0 0 50 58 31 45 Dragon Ball 21 86 18 26 10 17 5
22 Transformers 33 59 56 33 10 8 14 46 Roary 20 47 9 5 20 12 8
23 Tweety 32 31 23 12 46 44 35 47 The Smurfs 19 67 14 8 22 24 17
24 Barbapapa 32 33 43 33 33 25 25 48 In the Night Garden 12 19 7 5 25 9 4
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Market Presence of Products with Licences in u - Is Everywhere

For example, 93 % of all French children say that Hello Kitty products are found everywhere.
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The Top 3 licenses of each column are highlighted with dark green, the Top 10 licenses are highlighted with light green.

I N
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1 Hello Kitty 93
2 Dora the Explorer 88
3 Spiderman 84
4 Barbie 81
5 Littlest Petshop 78
6 Disney Princesses 77
7 Toy Story 73
8 Cars 73
9 Mickey 68
10 Pokémon 67
11 Oui-Oui 66
12 Simpsons 59
13 Winx Club 58
14 Pucca 57
15 Titeuf

16 Harry Potter

17 SpongeBob SquarePant

18 Hannah Montana

19 Disney Fairies

20 Batman 44
21 Olympique de Marseille 44
22 Babar 40
23 Star Wars 39
24 Astérix 36
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I
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Transformers
Naruto
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Category Fit of Licences in B Suitability for Out-of-Home Products icggﬁj,';:

For example, 41 % of German children find Hello Kitty suited for out-of-home products. 87 % of the 4-6-year-old girls, but
only 6 % of the 4-6-year-old boys would want Hello Kitty on their out-of-home products.

< s Boys < s Boys Girls

¢ m— b L : — e mee B
1 Hello Kitty 41 6 4 4 87 79 64 25 Transformers 19 34 39 3 1 5 1
2 SpongeBob SquarePants 34 60 54 26 20 25 20 26 19 3 0 3 55 33 19
3 Spiderman 34 69 68 49 13 3 1 27 17 0 3 3 57 34 7
4 Cars 33 8 44 19 23 19 12 28 17 27 41 19 1 8

5 Star Wars 32 37 52 61 7 18 16 29 16 28 35 23 3 5 1
6 Simpsons 30 31 35 61 9 16 29 16 16 20 13 12 22 12
7 Pokémon 30 3B [61 48 7 12 15 14 22 20 12 10 8 15
8 Hannah Montana 29 2 1 1 39 61 67 Blimchen 14 31 13 6 26 6 1
9 Harry Potter 27 24 25 32 ittlest Petshop 13 2 1 0 25 34 17
10 Astérix 27 38 42 54 Tweety 13 4 22 22 19
11 Pirates of the Caribbean 26 25 33 Thomas & Friends 13 49 9 3 9 3 4
12 Toy Story 26 53 46 Dora the Explorer 11 3 0 42 15 1
13 Vickie the little Viking 26 52 Janosch: Tiger und Bar 11 18 12 4 15 8 9
14 DSDS (Pop Idol) 25 38 Marsupilami 11 13 10 6 16 9
15 Winx Club ? 41 39 Dragon Ball 10 13 20 17 4 3
16 The Smurfs 21 23 40 Fireman Sam 10 44 6 3 4 1
17 Micke 21 12 41 Pucca 9 3 4 19 15 12
18 Phineas & Ferb 16 13 7 42 Naruto 8 6 12 13 4 4
19 Disney Princesses 4 74 31 15 43 Roary 7 31 6 0 3 3 1
20 Barbie 3 62 37 19 44 Chuggington 7 29 4 3 3 0 3
21 Batman 20 44 39 28 3 8 1 45 Angelina Ballerina 7 0 0 1 25 13 1
22 Das Haus Anubis 20 6 20 20 9 24 42 46 Barbapapa 7 7 9 4 5 7
23 iCarly 20 2 10 10 9 37 54 47 The little Prince 5 4 6 1 9
24 Bayern Miinchen 20 19 35 44 1 12 6 48 Mr Men & Little Miss 3 2 1 1 6 2 4
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Category Fit of Licences in B Suitability for In-Home Products icgﬂ@jg;

For example, only 16% of German children find Hello Kitty suited for in-home products. 20 % of the 4-6-year-old girls and
18 % of the 4-6-year-old boys would want Hello Kitty on their in-home products.

x I Boys Girls < I Boys Girls

& — S he e e Yec — 28 e TR 8
1 The Smurfs 41 56 36 28 44 46 35 25 Littlest Petshop 17 6 6 9 29 31 19
2 Mickey 33 41 45 30 30 24 26 26 ' 17 31 12 15 19 12 12
3 Benjamin Blimchen 28 41 26 19 38 22 20 27 16 18 10 4 20 24 22
4 SpongeBob SquarePants 27 25 35 35 26 22 20 28 16 22 16 22 13 12 13
5 Bugs Bunny 24 25 33 22 17 24 25 29 16 15 7 7 28 21 17
6 Cars 24 22 42 32 16 15 16 30 16 16 22 19 3 15 19
7 Tweety 24 24 13 17 28 34 26 Filly 16 9 3 6 26 34 16
8 Astérix 23 19 13 29 20 12 17 Pucca 14 4 4 9 25 25 16
9 Janosch: Tiger und Bar 22 41 23 13 28 iCarly 14 3 17 16 7 18 22
10 Thomas & Friends 20 32 26 19 19 Roary 13 24 15 10 19 6 7
11 Barbie 20 4 6 Ben 10 13 12 15 29 4 8 12
12 Vickie the little Viking 19 21 32 Hannah Montana 13 3 10 13 16 15 22
13 Disney Princesses 19 7 Fireman Sam 13 35 17 7 9 3 7
14 The little Prince 19 38 Angelina Ballerina 13 6 1 25 25 13
15 Phineas & Ferb 7 39 Star Wars 13 12 17 26 4 9 7
16 Lazy Town 22 17 40 Das Haus Anubis 13 2 15 19 9 13 19
17 Spidermal 9 8 13 41 Transformers 12 13 17 23 1 10 9
18 Winx Club 9 28 33 28 42 Pokémon 11 10 10 17 7 10 13
19 Disney Fairies 10 26 30 29 43 Power Rangers 11 9 16 25 4 12 3
20 Toy Story 32 6 12 13 44 Pirates of the Caribbean 11 7 20 17 9 3 9
21 DSDS (Pop Idol) 17 6 15 26 13 16 28 45 Dragon Ball 9 9 15 16 3 6 7
22 Barbapapa 17 21 15 6 17 18 26 46 Naruto 9 10 10 25 3 0 7
23 Batman 17 21 29 36 6 6 4 47 Bayern Miinchen 9 7 16 4 9 10
24 Marsupilami 17 28 16 25 16 9 9 48 Mr Men & Little Miss 8 7 7 12 9 9 4
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What you get: The results

Complex market analysis and
identification of high potential licenses

Understand market trends:
What could be the next big thing?

The next pages show some examples:
Similar charts will be included in the report for the most relevant questions.



Market Status Analysis: icoENFiDs
Awareness and Appeal T Children 4-12 years, all 3 markets 4pqOUTH

Correlation of license awareness and appeal. For example, Toy Story (# 3) is known and liked by almost every child. iCarly
(# 37) has low awareness but those who know it like it. Barbie (# 23) is known well but liked by few, i.e. young girls only.
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Market Potential Analysis: icoENFiDs
Ownership of Products and Appeal i Boys 4-6 years, all 3 markets 4pqOUTH

Correlation of license appeal and ownership of products. For example, almost every boy who likes Cars (# 30) already owns Cars
products. However, many boys who like Phineas and Ferb (# 39) or Chuggington (# 14) don't own products of these licenses yet.
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Market Potential Analysis:

Ownership of Products and Appeal i Boys 4-6 years, all 3 markets

ic
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Correlation of license appeal and ownership of products. For example, Chuggington has growth potential in all three
markets, and Ben 10 has potential in France and Germany. Cars and Ben 10 have passed their appeal peak in the UK,
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What the results allow you to do:
Analysis of specific market segments

Use the data for your individual analysis:
How can the licenses help you in your market segment?

The next pages show examples for the pre-school market.
The data used for this analysis is included in the report. The charts are not included,
but can be provided at request.



: icon)4iDs
Awareness - Top 10 Licences &EEUTH

The licenses known by the most boys aged 4-6 years in the three markets.
For example, 97 % of German boys in this age group know Mickey Mouse and Cars.

4-6 year old boys el - l]
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Awareness - Top 10 Licences

The licenses known by the most girls aged 4-6 years in the three markets.

For example, 100 % of French girls in this age group know Dora and Disney Princess.
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